12/28/22, 3:22 PM Setting goals, listening to employees builds strong workforce | Baking Business

Search

(e}

o1
Home » Setting goals, listening to employees builds strong workforce

Setting goals, listening to employees builds strong workforce

The WorkForce Panel included (from left) moderator Emily Bowers, BEMA; Christy Pettey, Kwik Lok Corp.; Trina Bediako, New Horizons Baking Co.;
Nathan Norris, Highland Baking Co.; and Pamela Clayborne, JLS Automation.

Source: Sosland Publishing Co.
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By Michelle Smith

SAN DIEGO— Finding and keeping employees is challenging but critical for bakeries these days. A good place for companies to make improvements in workforce is
figuring out where the company is and where it wants to go.

“We could decide to do things as we always have — and we won’t have anyone working on the lines,” Trina Bediako, chief executive officer at New Horizons Baking
Co., Norwalk, Ohio, said at the BEMA Convention 2022 Workforce Panel. “So we had to take a look at not where we were but where we wanted to be and the workforce
that was out there and what their needs were. For us that began with a reassessment of our values, our mission and our vision.”
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The panel at the convention, held June 22-25, touched on recruitment, employee retention and engagement and the importance of diversity, equity and inclusion (DEI).
Others on the panel included Pamela Clayborne, chief people officer at JLS Automation; Nathan Norris, director of diversity, equity and inclusion at Highland Baking Co.,
Northbrook, Il1.; and Christy Pettey, chief people officer at Kwik Lok Corp. Emily Bowers, BEMA vice president, education and operations, moderated the panel.

Ms. Clayborne said it’s crucial for all employees to be heard. JLS reached out to employees and asked them what the company is and is not doing well. The company also
asked them to share what they had seen work well in other jobs.

“The response was incredible,” she said. “They taught us so much, and from that we were able to drive into what we’re calling our new horizon initiative, and it’s literally
changing the structure of our company. It’s impressive what these employees have to share when you listen.”

The panel discussed reaching out to diverse communities in order to find new employees, such as immigrants or those who may need a second chance. Ms. Pettey said it’s
important to use the right language to attract a wide range of people. For instance, women tend to shy away from jobs that use the term “rock star.”

Kwik Lok also discovered that posting jobs and interviewing candidates in Spanish helped them find new employees in the Hispanic community.

“We translated our postings and got a ton of applicants, and then realized we didn’t plan how to onboard,” she said. “We went through that whole process of translating
our hiring documentation, our orientation slides and even things like the work orders so that they know what to do.”

DEI was another topic of discussion. Panelists talked about the importance of being intentional and having a top-to-bottom appreciation for and dedication to diversity.
“For us to be successful, we have to represent our employee base, our customer base and the world that we live in,” Ms. Bediako said.

Mr. Norris explained that Highland reached out to employees first then built its DEI program from there.

“We started out with an employee climate survey, and we asked about diversity, equity and inclusion, how they felt about the management team, about 40 different
questions,” Mr. Norris said. “That’s when we started building goals and initiatives and objectives to address some of the issues out of the feedback that we got. We started

having monthly meetings to talk about diversity, equity and inclusion to keep everybody engaged, and it seems to be working out quite well.”
Associations/Agencies BEMA

« Related Articles

Bakers can retain employees, expand possible workforce with automation

Bakeries embrace their workforce in creative ways

Finding skilled bakery employees goes from challenge to crisis

« Related Events

Cleaner Approach to Extending Shelf Life

Sign up for our free newsletters
From breaking news to R&D insights, we’ll send you the top stories affecting the industry.

Subscribe to Our Magazines

Current Issues

https://www.bakingbusiness.com/articles/56680-setting-goals-listening-to-employees-builds-strong-workforce 4/7


https://www.bakingbusiness.com/topics/835-associations-agencies
https://www.bakingbusiness.com/topics/980-bema
https://www.bakingbusiness.com/articles/55867-bakers-can-retain-employees-expand-possible-workforce-with-automation
https://www.bakingbusiness.com/articles/54713-bakeries-embrace-their-workforce-in-creative-ways
https://www.bakingbusiness.com/articles/47319-finding-skilled-bakery-employees-goes-from-challenge-to-crisis
https://www.bakingbusiness.com/events/17-cleaner-approach-to-extending-shelf-life
https://sos.dragonforms.com/SOS108_BBN_profile?pk=ArticleLink
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuKWoRSq1XMQ3Qp--UjVc2RvFVivGzV7fPamVv_CMpNwi2jdFrkD2D-4ts5rz6Qrva6FbT939XFC5bOxbUlB4JYCt5rDS3BdIyo6nOOVjTj8sA2iThNutzHfvFp2AOSaijhk69rpHFZ-amWu8M1SO78MxYll6WVIzKy7W7WiqaIO0vxWC_-7jsslqVkFQ42UNKuvYgg6tDl8kCR1ViQ_2Yz8s2AjUArb5ptIjmPWGGLTXkas1ghYK3pwlgYPjgxy1pL_DQ2eYlDSfxEf4qsI30JurwmuRisQgebpPo0QXEDzkknMmvVFUog8Bo1Z4_Zz1EIaCCSy2Wzmw&sai=AMfl-YQWNTflnKNaDGmWY6yFoQZTnATwigzKYBWRQRNjl6c6FnKCBpOk5LGr6thw9G0xKnbf5r9veokGtYVktrFv4w689ZC1Fx4SnlyXy9XDD3rT_UmITOFuZqSakWtFV6XGVyKe_vVyHA&sig=Cg0ArKJSzBDC_qVfYaNXEAE&fbs_aeid=[gw_fbsaeid]&urlfix=1&adurl=%20https://www.buhlergroup.com/content/buhlergroup/global/en/products/high-speed_mixerhsm.html?cid=Trade-Media_Banner_CF-BA-HSM-NAM
https://www.bakingbusiness.com/magazine_subscriptions
https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjstW84j82jwbMOVwH5ipbxklidk24C-SlhjsYkemBPpUax5zELC9hUgDU2wqQQIc_oNeZj_kyRT66pzatplaT3n93mS7rso2HB_xPefwV6cWTxy6bGKgBT5SAdHuv3tUGjVhN8Ih5_ilcua6rwCwiY5V5HvmTeVC8BD6GoYr_Dkq63VXIEzAG9Xdnhn67V8sBJfSQX-xUgSefhx8sIjCZ5sZBYXVgzApeN7KlkVcxKEsSGWuv2rQ2YtObwP_VznNiV6kYzHRSO8RONezOyxYyfQurR85XOZfjxtut0UWejlNtynBJCw5ulN8SNVromvCEtqSHUfU4EwHFg&sai=AMfl-YTS_o_5sxJlvCc63rHLSMDqv5AHx5q4I7xsEPVdzpNm7veaIAfPpEtl03ZHZ3Mbn4OX6uU4EatMh1IFPDkye8xIGHXw5OZVpgx9nsuf9vdW8Wy5qMpRvY8OjFA0zdqdhbP-KhmKSQ&sig=Cg0ArKJSzHCoIfpELIJLEAE&fbs_aeid=[gw_fbsaeid]&urlfix=1&adurl=https://asbe.org/bakingtech2023/registration/

